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ALWAYS REACH FOR THE HIGHEST PEAK

APEX OUTFITTERS

TYPEFACES 

DISPLAY
Apex Outfitters [ Klinic Slab | MEDIUM - 16 ]

PRIMARY  FACE
Mountaineering [ Klinic Slab | BOOK - 14 ]

& Sports Apparel [ Klinic Slab | BOOK ITALIC - 14 ]

ALTERNATIVE
Established in Denver, Colorado  [  Glegoo | REGULAR  - 9 ]

WEBFONT 
www.apexoutfitters/mountain.com  [  News Gothic MT | REGULAR  - 11 ]

NUMBERS & SYMBOLS
0  1  2  3  4  5  6  7  8  9  -  $  %  [  Glegoo | REGULAR  - 11 ]

COLORS

APEX BLUE 

[ P 119-3U ]
HEX: #79BFD2

c.48 m.39 y.37 k.3

CHARCOAL 

[  -- ] 
HEX: #373C3F

c.72 m.62 y.58 k.49

STONE GREY

[ P 179-8U ]
HEX: #8B8D90
c.0 m.0 y.0 k.54

logo wordmark

APEX OUTFITTERS | CORPORATE IDENTITY AND STYLE GUIDE
Apex Outfitters is a sporting goods store that specializes in climbing and 
mountaineering equipment. Project includes print, environment and web.

Identity



volcanic stone black slateEXTERIOR MATERIALS

Exterior Design Staff Apparel

Interior Design Digital Advertising and Website



entrepreneur (an’tre pre nur’)
n. [[Fr: see ENTERPRISE]] one who 
organizes a business undertaking, 
assuming the risk for the sake of the profit

THIRD WEDNESDAY SERIES

- BUSINESS BUILDING LOUNGE -

WEDNESDAY, SEPTEMBER 18 AT 6:00 PM
Sponsored by The Dean’s Advisory Council and Delta Sigma Pi | With support from TCNJ American Marketing Association

(Pizza & soda will be provided)

MODERATOR: Jennifer Semanchik '97, Professor of Management & Marketing Principles

PANELISTS:

& 2014 MAYO BUSINESS PLAN COMPETITION INFORMATION 

Shelly Hewson ’80 
President Hewson Landscape, Inc. 
NJBiz’s Best 50 Women in Business

Chris Hindley ’04
Co-founder & President of HoodiePillow, Inc. 

Awarded $90,000 on TV’s Shark Tank 

Joe Gesualdo ’11 
Co-founder at Homespree; 

Founder at Start up The City

IMAGE FROM VANCOUVER FILM SCHOOL: CC. ATTRIBUTION LICENSE

Gregg Hollmann '93
Owner & Operator of Ambient DJ Service;

Business Broker at Sunbelt Business Brokers 

WHAT NOT TO WEAR
[TO A JOB INTERVIEW]

Wednesday, February 19th at 6:00 PM
- Business Building Lounge -

FASHION SHOW with host Professor Pam Kravitz 

Sponsored by the DEAN’S ADVISORY COUNCIL | Co-sponsored by DELTA SIGMA PI
With support from the AMERICAN MARKETING ASSOCIATION

A Third Wednesday Program

Image from lovemaegan| CC: Attribution License * REFRESHMENTS WILL BE PROVIDED *

AMERICAN MARKETING ASSOCIATION | POSTERS
TCNJ School of Business

Entrepreneur Panel Personal Finance

Corporate Social Responsibility

CORPORATE SOCIAL RESPONSIBILITY
Wednesday, April 16th at 6:00 PM IN Business Building Lounge

Sponsored by the DEAN’S ADVISORY COUNCIL | Co-sponsored by Pi Sigma Epsilon and TCNJ Net Impact|With support from AMA

* REFRESHMENTS WILL BE PROVIDED * | Image from Adam Buhler | CC: Attribution License

A THIRD WEDNESDAY PROGRAM

MODERATOR Heather suDDoth (Senior Marketing Consultant at withuMsmith+Brown)

PANELISTS carol Carrozza ‘81 (VP Ansell Healthcare) + Albe Zakes (Global VP, Communications at terraCycle)

LEFT Go Global



AMERICAN MARKETING ASSOCIATION | CHAPTER REPORT
“Taking Action.” TCNJ AMA: Chapter Report, March 2014

Front Cover Inside Spread

Table of Contents & Overview

American Marketing Association

school of business at  
The College of New Jersey

ANNUAL REPORT 

2013-2014

TAKING ACTION



“If you’re lucky enough 

to be Irish, then you’re 

Probably lucky enough.”

here^

THE CLOVER LEAF | CORPORATE IDENTITY
‘The Clover Leaf’ is a modern twist on the traditional Irish Pub. Located in 
Philly’s Center City, the identity reflects both the location and its playful attitude. 

THIS PAGE Drinking Kit
LEFT Poster



William O’Connor
2 Elm Street.
philadelpphia, PA 19019

HeYA Willie,

Why dontcha come down to the clover leaf 
with me next friday?! There’s going to be a 
surprise party for aisling at 8:00 PM but 
Minnie wants us there at 7:15 sharp!

Meet you at 69th street at 6:00? We can 
probably catch a ride back with eoghan!

Let me know!
- Jess

Mailer (front, back & envelope)Menu

Advertisement Billboard



powered by

LAUNCH MAGAZINE | USER EXPERIENCE AND STORYTELLING
The primary goal of this project was to illustrate the space race through 
the interactive timeline element; which will engage the user in the story. 

Story homepage

Sliders Timeline

magazine



Interactive Element:
Hubble Telescope Slider

Dynamic Element:
Mars rotates on users touch

Timeline

Dynamic Element:
Sputnik animation



IDENTITY | LOGOS

Magic Shop Candy Boutique

Hardware Store Wealth Management

Makeup Orangeburg Library

IDENTITY | THE BAKERS GRIMM

VANDERBILT&CO

Stationery set

Logo To-Go cup (Front and Back)



LORDS THEATRE | CONCEPTUAL IMAGE
Posters & Tickets for a fictional theater.





GREATER STATE | TRAVEL JOURNAL
A travel brochure and keepsake journal for New York State tourism. Includes 
a working compass as a keepsake after they complete their NY adventure. 

Front Cover THIS PAGE Inside Spreads

The (adventurer’s) Guide to:

FALL 2014 - TRAVEL JOURNAL - THE EMPIRE STATE

GREATER  
NEW YORK



ETCETERA | ASSORTED 
Packaging ideas for a studio of handcrafters in the New England area. 

Selected items include handcrafted materials include candles and blanket.

Group product shotWordmark & alternative
Ludlow, Massachusetts

‘ACADIA’ chenille throw blanket
american made:

NoLuxury blanket
twin-size bed

Homepage Shopping Platform



ORANGEBURG LIBRARY | WEB AND REBRAND
Redesigned the Orangeburg Library for my Interactive Multimedia 
capstone. The website and redesign will be launched August of 2014. 

Orangeburg Library homepeage



Orangeburg Library ‘About’ page

Icons

Graphics 

Apparel


