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APEX OUTFITTERS | CORPORATE IDENTITY AND STYLE GUIDE

Apex Outfitters is a sporting goods store that specializes in climbing and
mountaineering equipment. Project includes print, environment and web.

APEX OUTEITTERS

Identity

COLORS

STONE GREY CHARCOAL APEX BLUE

[P179-8U]1 [ -1 [P119-3U]1
HEX: #8B8D3S0 HEX: #373C3F HEX: #79BFD2
c0m.0y0 k54 .72 m.62 y.58 k.49 c48 m.39y.37 k.3

TYPEFACES

DISPLAY
Apex Outhitters [Kiinic Slab | MEDIUM - 16]

PRIMARY FACE
Mountaineering [ Klinic Slab | BOOK - 14 ]
& Sports Apparel [Klinic Slab | BOOK ITALIC - 14 ]

ALTERNATIVE
Established in Denver, Colorado [ Glegoo | REGULAR - 9]

WEBFONT
www.apexoutfitters/mountain.com [ News Gothic MT | REGULAR - 11 ]

NUMBERS & SYMBOLS
01234567889 -39 % [ Glegoo| REGULAR -11]

ALWAYS REACH FOR THE HIGHEST PEAK

//\ //\ APEX OUTFITTERS

DON'T

o APEX OUTFITTERS X Use colors not listed in the Style Guide

APEX OUTFITTERS X Stack wordmark next to the logo _%_AEEL
OUTFITTERS

# acexouteiriers ll % »eex ouTEITTERS X Use wordmark without logo




IT ISNT THE MOQUNTAING
THAT WEAR YOU OUT; IT'S
THE PEBELE IN YOUR SHOE.

EXTERIOR MATERIALS

Exterior Design

Staff Apparel
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WHERE WILL
YOUR SHOES

TAKE YOU?

Interior Design Digital Advertising and Website



IVERT DATH LOCATION
OCTOBER 16, 2013 BUSINESS BUILD
TimE

6 . P.M, Tha XXX

L SPOROE

THIRD WEDNESDAY SERIES DEAN'S ADVIE

LPONEORED BY FEATURING PROFESSORL

INTERMATIONAL BUSIMESS ASSOCTATION :ld"ém u:: 23131
FHI BETA LAMBDA ¥ Carver atudan

WITH SUPPORT Filbom Tycoas Beewar "91 |

TCHJ AMERICAN MARKETING ASSOCIATION #oola Ratcliffe *1
Bamchn Syrfaas "1

*PIZZA & 50DA WILL BE PROVIDE!
=PASSPORT NOT REQUIRED-

Jaigs drem Vew Bdn 5 00 suneibobien Liinses

THIRD WEDNESDAY SERIES

entrepreneur (an’tre pre nur’)
n. [[Fr: see ENTERPRISE]] one who
organizes a business undertaking,

assuming the risk for the sake of the profit

EPRENEUR PANEI
(Bl (Bt [ | ] (s ‘1‘ J \l‘ y o]
bl R 1( A I | J_Jl‘. | N s B

62014 MAYO-BUSINESS PLAN COMPETITION INFORMATION

- BUSINESS BUILDING LOUNGE -

WEDNESDAY, SEPTEMBER 18 AT 6:00 PM

Sponsored by The Dean’s Advisory Council and Delta Sigma Pi | With support from TCNJ American Marketing Association
(Pizza & soda will be provided)
MODERATOR: Jennifer Semanchik '97, Professor of Management & Marketing Principles
PANELISTS:

3
DJ Servi

Entrepreneur Panel

A THIRD WEDNESDAY PROGRAM

CORPORATE SOCIAL RESPONSIBILITY
Wednesday, April 16th at 6:00 PM IN BUSINESS BUILDING LOUNGE

MODERATOR HEATHER SUDDOTH (SENIOR MARKETING CONSULTANT AT WITHUMSMITH+BROWN)

PANELISTS CAROL CARROZZA 81 (VP ANSELL HEALTHCARE) + ALBE ZAKES (GLOBAL VP COMMUNICATIONS AT TeRRACYCLE

Sponsored by the DEAN’S ADVISORY COUNCIL | Co-sponsor, S nand TC h support from AMA
* REFRESHMENTS WILL BE PROVIDED * |

Corporate Social Responsibility

LEFT Go Global

POSTERS
TCNJ School of Business

A THRD WEDNESDAY PROGRAM

WHAT NOT TO WEAR
[TO A JOB INTERVIEW]

Wednesday, February 19th at 6:00 PM | FASHION SHOW \/ITH HOST PROFESSCR P /A
onsored by the DEAN’ 0 o-sponsored b
- BUSINESS BULDING LOUNGE = | ™" et b simcinmacmorsoomme

Image from lovemaegan | CC: Atibution License * REFRESHMENTS WILL BE PROVIDED *

Personal Finance



AMERICAN MARKETING ASSOCIATION

SCHOOL OF BUSINESS AT
THE COLLEGE OF NEW JERSEY

OVERVIEW

COMMUNGATION

MEVBIRTHP

CHAFTER DPERATION

CHAPTER DRGANIZATION
| BUDGET

Table of Contents & Overview

PROFESSIONAL DEVELOPMENT

CHAPTER PLAN GOALS

M Continue to co-sponsor the “3rd” Wednesday Panel events put on by the Dean of the TCMJ School of Business.
TCMJ AMA was successful. Thiz helps both the Scheol of Business and TCNJ AMA. Our organization crestes large fliers
with our name on it which helps our extemal communication and publicity.

M Plan a marksting-related bus trip towards the end of the semester. Possible opportunities this semester include
Crayola Factory located in Easton, PA and L'Oreal located in New York, NY.

TCMJ AMA was sucesssful. We medified thiz event however to visit Johnson & Johnzon in Skillman, NJ in March (zee
detailz on next page).

M Exceed the number of professional development events in prior years

TCMJ AMA far exceeded thiz gosl - normally TCMJ hosted 2-3 panels & year and one bus trip. Thiz year, we held [or are
geing to held) a total of three workshops, four panels and one trip. We alse attended the Pace Northeastern Regicnal
Conference and are sending sight members to the International Cellegiste Conference, as previously mentioned.

B Enter AMA International Competitions with a Director Leading these Initiatives.

Thiz year, we completed tea AMA competitions and are going to enter additional competitions when we arrive in New
Orleans. Each ysar we sttend to build upon this number. We also entered the Website Competition and Recruitment
Videa Competition.

Launch TCMJ AMA Marketing Consulting
Az mentioned in our Chapter Plan, TCMJ AMA launched it's first ever marksting consulting wing, with three dedicated
members. This goal iz our most ambitious one to date and iz still in progrezs. Our VP of Marketing Censulting and
Director of Off-Campus Consulting has been to various eating establishments and entertainment venues in the local
area. A bowling area in the alley is very interested in TCMJ AMA hosting a night there and offering a marketing plan with
promations (couponing) and zocial media (advertizsing) to hit their key demograghic (local college studentz).

OVERVIEW: COMPETITIONS

petition Name Goal Status / Commentary
Websits Competition v Submittad
Recruitment Video ¥ Ready to Submit
T-Shirt Competition ) n Mew Orleans
Int'l AMA Conference Mini-Cass TCHI AMA will sign up in Mew Orleanz
Marketing Wesk ¥ We decided that adding other workshops were more

mportant for member retention than having a tabls in
the Student Center for a week.

AMERICAN MARKETING ASSOCIATION | CHAPTER REPORT
“Taking Action.” TCNJ AMA: Chapter Report, March 2014

OVERVIEW: EVENTS

Event Nams In Chapter Plan  Goal Status / Commentary

Rezume Workzhop Mo _+ Added in September

Internzhip Werkshop ) Mo ¥ Added in September

Mews America Speakenz) foz + October 23rd

Marksting Session ) )

TCMI AMA Alumini Panis Speakers hCE] + November 1%th

Pace Regional Conference Conference KNG + November 23rd

Public Relations Speaker Speaker(s) Yoz v December 3rd

Mavigating the Job Market _Speakeris) Mo + Felbruary 25th

Leaderzhip Development _Speakeris) Yes ) Scheduled for March 25th

AMA goes to Trip Maodified. + Scheduled for March 2éth
Johnzon & Johnzon _Speakeris) )

AMA International Conference hCH + B Students have booked flights &
Conference Speaker(s) hotels. Regiztration iz completed

far sarly pricing

FURTHER EXPLANATION OF EVENTS: SPEAKERS, TRIPS & CONFERENCES

MNews America Marketing Information Session - October 23rd

Our AMA chapter has had the opportunity to establish great relationships with many companies through our netwarking
efforts. We have had companies visit The College of New Jarsey (TCNJ) as well a5 taks bus trips to vizit the companiss in
order to leamn sbout the opportunities that are svailzble to our AMA members. & company thet we have planned many
networking events with iz Mews America Marketing (MAM), a firm specializing in zalez and marketing, sttended an AMA
meeting to present the opportunities available to us during our sttendance at TCNJ and after gradustion. NAM enjoys
sttending cur mestingz and planning events with our AMA chapter. Infact, inthe near future we will be planning another
bus trip to their headquarters in New York City, New York. Our AMA chapter strives to implement many professional
development events in order to provide networking opportunities for our members that can guide them in cbtaining
an internship or full ime pesition.

TCMJ Alumni Panel - Movember 19th

On Tussday Movember 19, 2013, zlumni members, Chriz Markulic, Emily Petras, and Caroline 5t. Angslo. of our AMA
chapter vizsited TCMJ and shared on their sxperiences in post-graduation life. Each alumni provided general information
of hizrher current job and how they utilized skills anc| experisnce from AMA to helo them achisve their first full-time role.
Afterwards there waz plenty of Q%A and networking time to szk uboutthe cunent job market, the marksting industry a=
& whols and what it was like to be in the "real world.”

Pace Conference - November 23rd

A zelect group of AMA members from the TCMJ che pter vantursd to Pavce University on November 23, 2013 to attend
the school’s regional marketing conference. The dey was il o evriterrant a: atteac ees heard from individuals in the
entertainment and other interesting fields. While & the corfamnc e, atte nde es par iwap: ted in a caze competition in which
TCHJ came in first! We were able to practice our inarkeing skilis to ativertise & fuod in a specific country. both of which
were randomly assigned. Throughout the day. our TCNJ reprezentatives were able to network and build relationzhipz
with other sttending chapters. Cur attendess did a phenomenal job representing TCMJ AMA and exceeded our goals
by winning the case compatition!

PR Speaker - December 3rd

On December 3, 2013, our AMA chapter had the pleazure of hearing from Jacob Farbman, an estesmed profeszor at
The College of Mew Jerzey and the head of public relations for New Jerzey community colleges. Farbman shared with
us the basics of working as a public relations professional as well az general resume and interview skills. Thiz information

session alzo provided our chapter with a great network connection with the professor.
7
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CORPORATE IDENTITY
The Clover Leaf’ is a modern twist on the traditional Irish Pub. Located in

Philly’s Center City, the identity reflects both the location and its playful attitude

“HERE’S TO CHEATING, STEALING.
FIGHTING, AND DRINKING.” &°

| Am:

“IF YOU'RE LUCKY ENOUGH '

Ahere i =
7
T0 BE tRtSH, THEN YOU'RE

PROBABLY LUCKY ENOUGH."

& Wery Dvsnk:

i

b
tl.l]lu'ﬂ

- i

»7e GLOVER
on | EAF 2204

GREAT DRINKS | FUN CROWD | GOOD CLEAN IRISH FUN

THIS PAGE Drinking Kit
LEFT Poster




NEXT OF COURSE, AN APPETIZER. (o TRADTIONAL 1315
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CLASSIC APPS

Spinach & Artschoke Dip

Artichokis, garfic & red peppens Baked under aged Parmian, senved with ioased ciaberio o
a cryg Mat brewmd

Black 'n’ Tan Onion Rings

A basker full of our famous Guinness battared onion rings, sevved with ranch

Slazg

Homemade Mozzarella Cheese Sticks

g
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THIS AIN'T YOUR GRAMMIE'S PUB.

b

But it’s totally cool if she wants to come too.

27 CLOVER®]
(v LEAF 7
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F I Ihsecleverieal com panday’s - Tharsdi’s

Advertisement

HEYA WILLEE

WHY DONTCHA COME DOWN TO THE CLOVER LEAF
WITH ME NEXT FRDAY?! THERE'S GONG TO BE A
SURPRISE PARTY FOR AISLING AT :00 PM BUT
MINNIE WANTS US THERE AT 7:15 SHARP!

MEET YOU AT 69 STREET AT 6:00? WE CAN
PROBABLY CATCH A RIE BACK WITH EQGHAN!

LET ME KNOW!
- JESS

AOR —'
D = (Name of Friend)

CONAS TA? HOW ARE YOU? D LOVE 0 MEET YOUFOR e

AT THE CLOVER
AND CATCH UP OVER A GLASS OF e

- SOUND?
LEAF. HOW DOES _ AT —

(Date)
| WILL BE YOUR:

a Designated Drive
e downing the plack. You're 100

V4
SLAN Y — (Your Name)

i sunday.
5o basically as full as a paisley churchona
r' kind to drive this old gipe.

n passenger. I'll b

Mailer (front, back & envelope)

Billboard

WILLAM OCONNGR

2 ELM STREET.

PHILADELPPHIA, PR 19019

DON'T GET
STUCK TAKING
THE PADDY
WAGON HOME.

27 CLOVER—
| EAF ==




USER EXPERIENCE AND STORYTELLING
The primary goal of this project was to illustrate the space race through
the interactive timeline element; which will engage the user in the story.

LOOKING BALK ==

To measure how far we've come, we must reflect on our past

o
powered by W§ launch magazine

v

o LT LI

" (o

Sliders Timeline
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Dynamic Element:
Sputnik animation

5

waeoc BELL ¥

“The Moon is the

first step on our
road to the stars.”
-Arthur C. Clarke

16, pertiags I preparation tar fulure. long-aissnis programs inle Deep Space.

Interactive Element: Dynamic Element:
Hubble Telescope Slider Mars rotates on users touch



IDENTITY | LOGOS IDENTITY | THE BAKERS GRIMM

PRESTIGE sueet tootth

Magic Shop Candy Boutique

Logo To-Go cup (Front and Back)
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CONCEPTUAL IMAGE

Posters & Tickets for a fictional theater.

NOVEMBER 8,9,10

PERFORMANCES START AT & PM

NE BRY. BES RSRE pe v

ONE WEEKEND ONLY

AT LORDS THEATRE REPOSITORY

SECTION
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GREATER STATE | TRAVEL JOURNAL
A travel brochure and keepsake journal for New York State tourism. Includes
a working compass as a keepsake after they complete their NY adventure.

Outside of our ‘Iron Jungle' lies 34,915,990 kilometers
of mountains, lakes, woods, rivers, canyons, and scenic
views waiting to be found. To the active New Yorker,
"Upstate” has a new definition; adventure. Perfect for
a weekend outing or a week long trip, New York State
offers something for everyone. Whether you are looking
for a scenic drive along the Hudson River or camping
in the Adirondacks, this issue of Greater State has your
dream vacation planned for you this a fall. Travel north
and discover why New York's motto is "Ever Upward."

The (adventurer's) Guide to:

GREATER R

MAKE YOUR OWN WAY.

PLACES TO GO:
Design your own trip. Start wherever, end when —

5777 Lewiston Road, Lewingston, NY 14092

FALL 2014 - TRAVEL JOURNAL - THE EMPIRE STATE

Front Cover THIS PAGE Inside Spreads



ETCETERA | ASSORTED
- Packaging ideas for a studio of handcrafters in the New England area.
Selected items include handcrafted materials include candles and blanket.

SHT I

CELEBRATING AMERICAN CRAFTSMENSHIP, ONE PURCHASE AT A TIME.

annveERsaRry salk - TAKE 20% OFF ANY ONLINE PURCHASE - LIMITED TIME OFFER, MAY 4TH - 5TH

NEW ARRIVALS FOR SPRING!

Homepage Shopping Platform

Wordmark & alternative Group product shot
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Orangeburg Library

Orangeburg Library homepeage

ORANGEBURG LIBRARY | WEB AND REBRAND
Redesigned the Orangeburg Library for my Interactive Multimedia
capstone. The website and redesign will be launched August of 2014.

Books for the entire family

ORANGEBURG LIBRARY

The Town of Orangetown |3 planning to cut 30% of funding for toen Ubraries. This |5

the secomd corseoutive cut for Lol Ubarkes in Rocdand County, which s foeting mestrg will e on
libraries by dip 0 nebsnve Tunsds in 8 G when renovations amnd new Dechnologees Aprl T1gt at 6:30PM
79 Ppeded mare than amthing.
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Contact:
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Ttk you for visitkng the Oranaebarg Libeary 20 Greanbush Rasd 20 South Greenbush Rd
MY 109632 3
P et st i iy s oy Orangeburg, NY 10962
I, W't . S 1 CrANGEDUITHIDArY . &g
25 e B tha first o rewiew

Streat vitw

Phone (845)-359-2244
Fax (845)-359-8692
org(@rcls.org

ARANGERURS LIBRAEY Déreclions Search nearsy Save lomap mom=

Director: Mary Kane

U,,_Ia':ll';,‘: Tech. Services: Libby Andreacpoulas
i ";’:ﬂ':‘;' Youth Services: Angela Krajcar
# &t Adult Services: Cheryl Mcheil
CURDregUoRREAEY B Access Serviees: Linda Moffitt
Maiore K Moie .: - Bt Thag | e
2 Feal Esiate [l
BOOK & BAG
ki Lunch Group
Bring your own lunch as we
discuss this month's book,
“Let the Greal World Spin.”
The library will provide a
snack. Books are ovailable
at the Circulation Desk.
Graphics

Orangeburg Library ‘About’ page

Icons Apparel



